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Competences Framework Survey and proposal  
 

In order to create a proposal for a competency framework, two frameworks related to 

entrepreneurship and digitalization were selected, Entrecomp and Digicomp.  

Based on them, a questionnaire was developed so that the members of the consortium and 

professionals from the creative industry and media sector could assess the competences of 

these frameworks in two dimensions: relevance and level so that the most relevant 

competences for the managerial and entrepreneurial profile of the creative industries could be 

selected.  

The results of the survey as well as the conclusions and proposed framework are presented 

below.  

1. Survey participants 

The survey was completed by a total of 76 people who were asked to provide 
information about their origin, the professional area with which they consider their 
activity most related and the role they play within their organization.  

It should be noted that the survey was answered by researchers participating in the 
project and, mainly, by professionals working in companies in some area of the creative 
and media industries.  

Freedom was given in the description of the three questions, which explains the diversity 
of answers in terms of granularity. 

 

Figure 1 ς Geographical distribution of participants  

 

Figure 2 ς Sector of professional activity  
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Figure 3 ς Role within the company  

In addition to collect information about the participants in the survey, the objective was 
to check if there was any difference in the assessment of the relevance of the 
competences depending on the origin and professional characteristics of the 
participants.  

There is no appreciable difference between the responses of different origin, so it was 
not considered relevant to make an analysis of the results of the survey by geographical 
distribution or role within the company and considering sufficient the joint analysis of 
the results.  

 

1. AREAS DE COMPETENCIAS  

The first part of the survey was designed to obtain an assessment of the relevance of 
each of the competence areas of the "Entrecomp" and "Digicomp" frameworks.  

The areas of competence evaluated and the frameworks from which they come were 
the following ones: 

Entrecomp:  

¶ Ideas & Opportunities  

¶ Resources Management 

¶ Mobilization into Action  

Digicomp  

¶ Problem Solving  

¶ Communication and Collaboration  

¶ Safety  

¶ Information and Data Literacy  

¶ Digital Content Creation  

For each of the areas of competence, the survey provided the corresponding 
description in each of the models to get the participants in the survey to respond 
according to the same definition. 

The survey differentiated the consultation related to the relevance assessment of the 
competences for managers of companies from the competences for entrepreneurs. 
Objective for this was to assess whether the people surveyed had a different 
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assessment with respect to the most relevant competences according to the role and 
identifying the most relevant for each case.   

Each of the competence area was assessed according to a 5-level Lickert scale as: 

¶ Not relevant 

¶ Somehow relevant 

¶ Relevant 

¶ Very relevant  

¶ Extremely relevant.  

 

Figure 4 ς Competences relevance assessment for managers   

 

 

Figure 5 ς Competences relevance assessment for entrepreneurs  
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One of the first conclusions that can be drawn from the survey is that there is no 
evidence of relevant different assessment of the competencies for managers and 
entrepreneurs.  There is some significant discrepancy in the valuations but not in the 
order of relevance for both roles.  

As can be seen in the result of the surveys, the most valued block in the surveys was 
άIdeas & OpportunƛǘƛŜǎέ (Entrecompύ ŀƴŘ ƛƴ ǎŜŎƻƴŘ ǇƭŀŎŜ ǘƘŀǘ ƻŦ άCommunication 
ŀƴŘ /ƻƭƭŀōƻǊŀǘƛƻƴέ (Digicomp). In both cases they are the two most valued areas of 
competence, both for managers and entrepreneurs.  

Tables 1 and 2 show the quantitative results of the assessment of these competences 
for both profiles  

 
 

EXTREMELY  
RELEVANT 

VERY  
RELEVANT 

RELEVANT 
SOMEWHAT  
RELEVANT 

NOT  
RELEVANT 

Ideas & opportunities 72% 28% 0% 0% 0% 

Resources management 28% 56% 16% 0% 0% 

Mobilization int action  32% 52% 16% 0% 0%       

Problem solving 44% 52% 4% 0% 0% 

Communication and 
collaboration  

60% 36% 4% 0% 0% 

Safety  16% 28% 40% 16% 0% 

Information and data literacy 12% 48% 36% 4% 0% 

Digital content creation 32% 44% 16% 8% 0% 

Table 1 ς Assessment of Competencies for managers 

 
 

EXTREMELY  
RELEVANT 

VERY  
RELEVANT 

RELEVANT SOMEWHAT  
RELEVANT 

NOT  
RELEVANT 

Ideas & opportunities 68% 24% 4% 0% 0% 

Resources management 40% 48% 8% 0% 0% 

Mobilization int action  52% 20% 20% 4% 0%       

Problem solving 44% 40% 12% 0% 0% 

Communication and 
collaboration  

48% 44% 4% 0% 0% 

Safety  8% 36% 36% 12% 0% 

Information and data literacy 12% 32% 44% 8% 0% 

Digital content creation 16% 44% 28% 8% 0% 

Table 2 ς Assessment of Competences for entrepreneurs 

 

The areas of competence of the Entrecomp framework, as expected, all obtain a very 
high rating, above 80% in all cases.  The competence area "Ideas & Opportunities" is 
assessed as extremely or very relevant in 100% or 96% in both cases being, by far, the 
most valued of the entire survey.  
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Among the competences of the Digicomp framework there is a big difference in its 
valuation. Problem Solving skills and above all, Communication and Collaboration 
obtain a high valuation while the rest have a very limited valuation.  

According to results, the working group decided to focus its analysis on the following 
competencies:  

Entrecomp: Ideas & Opportunities and Resources management (and somehow 
aƻōƛƭƛȊŀǘƛƻƴ ƛƴǘ !Ŏǘƛƻƴ Χ ƛƴ ŎŀǎŜ ǎƻƳŜ skill is especially valuable).  

Digicomp: Communication and Collaboration and Problem Solving 

Although all the competences got a relevant assessment, the purpose of the survey 
was to identify the most relevant ones in order to develop a more specific framework, 
which entails selecting some skills.  

Another of decision taken, in view of the results, has been the usage of a an average of 
the assessments of the competences obtained for managers and entrepreneurs in 
order to simplify the process and taking into account that in no case there was a 
difference in the organization of competences.  

2. VALORACIONES INDIVIDUALES DE LAS COMPETENCIAS  

The results of the survey will then be presented with the assessment of each of the 
competencies to then carry out the joint analysis and the Framework proposal.  

For each of the competences identified in the Entrecomp framework, participants in survey 

were asked to assess the individual competences following the same scheme of the previous 

assessment with a five-level scale.  

In addition, they were asked to assess each of the competencies according to the level of 

expertise they considered appropriate to achieve following a three-level scale:  

¶ Basic  

¶ Intermediate  

¶ Advanced  

3.1 IDEAS & OPPORTUNITIES (ENTRECOMP) 

First, we will analyse ǘƘŜ ǊŜǎǳƭǘǎ ƻŦ ǘƘŜ ǎǳǊǾŜȅ ŦƻǊ ǘƘŜ ŀǊŜŀ ƻŦ άƛŘŜŀǎ ŀƴŘ ƻǇǇƻǊǘǳƴƛǘƛŜǎέ ƭŀǘŜǊ 

will proceed with a similar analysis for the rest of the competences.   

As can be seen, all competencies are highly valued, except for ethical and sustainable thinking, 

which is the least valued, both in relevance and in the required level.  
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Figure 6 ς άIdeas and oǇǇƻǊǘǳƴƛǘƛŜǎέ competences relevance assessment for managers   

 

Figure 7 ς άƛŘŜŀǎ ŀƴŘ oǇǇƻǊǘǳƴƛǘƛŜǎέ competences relevance assessment for entrepreneurs 

 

Figure 8 ς άƛŘŜŀǎ ŀƴŘ hǇǇƻǊǘǳƴƛǘƛŜǎέ ƭŜǾŜƭ assessment for managers 
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Figure 9 ς άƛŘŜŀǎ ŀƴŘ hǇǇƻǊǘǳƴƛǘƛŜǎέ level assessment for entrepreneurs 

 
 

SPOTTING 
OPPORTUNITIES  

CREATIVITY  VISION  
VALUING 
IDEAS  

ETHICAL AND 
SUSTAINABLE 

THINKING  

Extremely relevant 56% 42% 54% 44% 34% 
Very relevant 36% 48% 42% 44% 36% 
Relevant 6% 6% 2% 10% 22% 
Somewhat relevant 0% 2% 0% 0% 6% 
Not relevant 0% 0% 0% 0% 0%  

     
Advanced  66% 70% 64% 64% 40% 
Intermediate 32% 28% 34% 32% 52% 
Basic 0% 0% 0% 0% 0% 

Table 3 ς Assessment of Relevance and Level of expertise  

3.2 RECURSOS (ENTRECOMP)  

As can be seen, these competencies are valued, although not between the most ones. 

Particularly the Financial & economic literacy competition receives a very low rating. In any 

case, none of the competences exceeds the values of the previous area, in addition to having 

received a lower valuation.  
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Figure 10 ς άwŜǎƻǳǊŎŜǎέ relevance assessment for managers 

 

Figure 11 ς άwŜǎƻǳǊŎŜǎέ relevance assessment for entrepreneurs 

 

Figure 12 ς άwŜǎƻǳǊŎŜǎέ ƭŜǾŜƭ assessment for entrepreneurs 

 

Figure 13ς άwŜǎƻǳǊŎŜǎέ ƭŜǾŜƭ assessment for entrepreneurs 

 
 

SELF-
AWARENESS 

& SELF-
EFFICACY     

MOTIVATION & 
PERSEVERANCE  

MOBILISING 
RESOURCES  

FINANCIAL & 
ECONOMIC 
LITERACY  

MOBILISING 
OTHERS 
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Extremely relevant 38% 40% 42% 20% 42% 
Very relevant 42% 40% 40% 28% 30% 
Relevant 12% 18% 14% 40% 18% 
Somewhat relevant 6% 0% 2% 10% 8% 
Not relevant 0% 0% 0% 0% 0%  

     
Advanced  46% 58% 58% 24% 68% 
Intermediate 50% 38% 40% 58% 28% 
Basic 2% 2% 0% 16% 2% 

Table 4 ς Relevance and level assessment of άwŜǎƻǳǊŎŜǎέ Competencies  

3.3 MOBILIZATION INTO ACTION (ENTRECOMP) 

 

Figure 14 ς άaƻōƛƭƛȊŀǘƛƻƴ ƛƴǘƻ ŀŎǘƛƻƴέ relevance assessment  

 

Figure 15 ς άaƻōƛƭƛȊŀǘƛƻƴ ƛƴǘƻ ŀŎǘƛƻƴέ level assessment for managers 
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Figure 16 ς άaƻōƛƭƛȊŀǘƛƻƴ ƛƴǘƻ ŀŎǘƛƻƴέ level assessment for entrepreneurs  

 
 

TAKING THE 
INITIATIVE     

PLANNING & 
MANAGEMENT  

COPING WITH 
UNCERTAINTY, 
AMBIGUITY & 

RISK  

WORKING 
WITH 

OTHERS  

LEARNING 
THROUGH 

EXPERIENCE 

Extremely relevant 52% 48% 56% 64% 44% 

Very relevant 36% 48% 16% 20% 32% 

Relevant 12% 0% 20% 16% 20% 

Somewhat relevant 0% 4% 8% 0% 4% 

Not relevant 0% 0% 0% 0% 0%       

Advanced  61% 71% 53% 84% 53% 

Intermediate 39% 29% 33% 16% 38% 

Basic 0% 0% 14% 0% 6% 
Table 5 ς Relevance and level ŀǎǎŜǎǎƳŜƴǘ ƻŦ άwŜǎƻǳǊŎŜǎέ /ƻƳǇŜǘŜƴŎƛŜǎ  

 

3.4 Information Data Literacy (DIGICOMP) 

 

Figure 17 ς άLƴŦƻǊƳŀǘƛƻƴ 5ŀǘŀ [ƛǘŜǊŀŎȅέ ŎƻƳǇŜǘŜƴŎŜǎ ǊŜƭŜǾŀƴŎŜ ŀǎǎŜǎǎƳŜƴǘ  
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Figure 18 ς άLƴŦƻǊƳŀǘƛƻƴ 5ŀǘŀ [ƛǘŜǊŀŎȅέ ŎƻƳǇŜǘŜƴŎŜǎ ƭŜǾŜƭ ŀǎǎŜǎǎƳŜƴǘ ŦƻǊ ƳŀƴŀƎŜǊǎ 

 

Figure 19 ς άLƴŦƻǊƳŀǘƛƻƴ 5ŀǘŀ [ƛǘŜǊŀŎȅέ ŎƻƳǇŜǘŜƴŎŜǎ ƭŜǾŜƭ ŀǎǎŜǎǎƳŜƴǘ ŦƻǊ ŜƴǘǊŜǇǊŜƴŜǳǊǎ  

 
 

BROWSING, 
SEARCHING AND 
FILTERING DATA, 
INFORMATION 
AND DIGITAL 

CONTENT 

EVALUATING 
DATA, 

INFORMATION 
AND DIGITAL 

CONTENT 

MANAGING 
DATA, 

INFORMATION 
AND DIGITAL 

CONTENT 

COMMUNICATION 
AND 

COLLABORATION 

Extremely relevant 8% 16% 12% 48% 

Very relevant 36% 56% 60% 28% 

Relevant 44% 20% 24% 16% 

Somewhat relevant 8% 4% 0% 4% 

Not relevant 0% 0% 0% 0%  
    

Advanced 42% 50% 46% 62% 

Intermediate 52% 44% 46% 30% 

Basic 2% 2% 4% 4% 
Table 6 ς wŜƭŜǾŀƴŎŜ ŀƴŘ ƭŜǾŜƭ ŀǎǎŜǎǎƳŜƴǘ ƻŦ άLƴŦƻǊƳŀǘƛƻƴ 5ŀǘŀ [ƛǘŜǊŀŎȅέ /ƻƳǇŜǘŜƴŎƛŜǎ  
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3.5 Communication and collaboration 

 

Figure 20 ς άCommunication and collaborationέ relevance assessment  

 

Figure 21 ς ά/ƻƳƳǳƴƛŎŀǘƛƻƴ ŀƴŘ ŎƻƭƭŀōƻǊŀǘƛƻƴέ ƭŜǾŜƭ ŀǎǎŜǎǎƳŜƴǘ ŦƻǊ ƳŀƴŀƎŜǊǎ 

 

Figure 21 ς ά/ƻƳƳǳƴƛŎŀǘƛƻƴ ŀƴŘ ŎƻƭƭŀōƻǊŀǘƛƻƴέ ƭŜǾŜƭ ŀǎǎŜǎǎƳŜƴǘ for entrepreneurs 
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INTERACTING 
THROUGH 
DIGITAL 

TECHNOLOGIES 

SHARING 
THROUGH 
DIGITAL 

TECHNOLOGIES 

ENGAGING IN 
CITIZENSHIP 
THROUGH 
DIGITAL 

TECHNOLOGIES 

COLLABORATING 
THROUGH 
DIGITAL 

TECHNOLOGIES 

NETIQUETTE 

Extremely relevant 20% 24% 28% 32% 24% 

Very relevant 56% 48% 20% 40% 40% 

Relevant 16% 20% 32% 16% 16% 

Somewhat relevant 4% 4% 16% 0% 12% 

Not relevant 0% 0% 0% 0% 0%  
     

Advanced 40% 50% 24% 50% 26% 

Intermediate 52% 40% 44% 38% 52% 

Basic 4% 6% 28% 8% 18% 
Table 7 ς wŜƭŜǾŀƴŎŜ ŀƴŘ ƭŜǾŜƭ ŀǎǎŜǎǎƳŜƴǘ ƻŦ άCommunication and Collaborationέ /ƻƳǇŜǘŜƴŎƛŜǎ  

 

3.6 Digital Content Creation (Digicomp)

 

Figure 22 ς ά5ƛƎƛǘŀƭ /ƻƴǘŜƴǘ /ǊŜŀǘƛƻƴέ ǊŜƭŜǾŀƴŎŜ ŀǎǎŜǎǎƳŜƴǘ  

 

Figure 23 ς ά5ƛƎƛǘŀƭ /ƻƴǘŜƴǘ /ǊŜŀǘƛƻƴέ ƭŜǾŜƭ ŀǎǎŜǎǎƳŜƴǘ ŦƻǊ ƳŀƴŀƎŜǊǎ  
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Figure 24 ς ά5ƛƎƛǘŀƭ /ƻƴǘŜƴǘ /ǊŜŀǘƛƻƴέ ƭŜǾŜƭ ŀǎǎŜǎǎƳŜƴǘ ŦƻǊ ŜƴǘǊŜǇǊŜƴŜǳǊǎ 

 
 

DEVELOPING 
DIGITAL 

CONTENT 

INTEGRATING 
AND RE-

ELABORATING 
DIGITAL 

CONTENT 

COPYRIGHT 
AND 

LICENCES 
PROGRAMMING 

Extremely relevant 8% 16% 12% 8% 

Very relevant 36% 24% 32% 12% 

Relevant 36% 44% 32% 32% 

Somewhat relevant 12% 8% 16% 20% 

Not relevant 0% 0% 0% 0%  
    

Advanced 34% 30% 22% 16% 

Intermediate 54% 50% 50% 30% 

Basic 8% 16% 24% 50% 
Table 8 ς wŜƭŜǾŀƴŎŜ ŀƴŘ ƭŜǾŜƭ ŀǎǎŜǎǎƳŜƴǘ ƻŦ ά5ƛƎƛǘŀƭ /ƻƴǘŜƴǘ /ǊŜŀǘƛƻƴέ ŎƻƳǇŜǘŜƴŎƛŜǎ  

3.7 SAFETY  

 

Figure 25 ς ά{ŀŦŜǘȅέ ǊŜƭŜǾŀƴŎŜ ŀǎǎŜǎǎƳŜƴǘ  
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Figure 26 ς ά{ŀŦŜǘȅέ ƭŜǾŜƭ ŀǎǎŜǎǎƳŜƴǘ ŦƻǊ managers 

 

Figure 27 ς ά{ŀŦŜǘȅέ ƭŜǾŜƭ ŀǎǎŜǎǎƳŜƴǘ ŦƻǊ ŜƴǘǊŜǇǊŜƴŜǳǊǎ 

 
 

PROTECTING 
DEVICES 

PROTECTING 
PERSONAL 
DATA AND 
PRIVACY 

PROTECTING 
HEALTH AND 
WELL-BEING 

PROTECTING 
THE 

ENVIRONMENT 

Extremely relevant 12% 24% 16% 24% 

Very relevant 28% 28% 28% 28% 

Relevant 40% 40% 36% 32% 

Somewhat relevant 16% 4% 16% 4% 

Not relevant 0% 0% 0% 0%  
    

Advanced 26% 30% 36% 42% 

Intermediate 40% 54% 50% 38% 

Basic 30% 12% 10% 16% 
Table 9 ς wŜƭŜǾŀƴŎŜ ŀƴŘ ƭŜǾŜƭ ŀǎǎŜǎǎƳŜƴǘ ƻŦ ά{ŀŦŜǘȅέ ŎƻƳǇŜǘŜƴŎƛŜǎ 
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3.8 PROBLEM SOLVING 

 

Figure 28 ς άtǊƻōƭŜƳ {ƻƭǾƛƴƎέ ǊŜƭŜǾŀƴŎŜ ŀǎǎŜǎǎƳŜƴǘ  

 

Figure 29 ς άtǊƻōƭŜƳ {ƻƭǾƛƴƎέ ƭŜǾŜƭ ŀǎǎŜǎǎƳŜƴǘ ŦƻǊ ƳŀƴŀƎŜǊǎ 

 

Figure 30 ς άtǊƻōƭŜƳ {ƻƭǾƛƴƎέ ƭŜǾŜƭ ŀǎǎŜǎǎƳŜƴǘ ŦƻǊ ŜƴǘǊŜǇǊŜƴŜǳǊǎ  

 

 
 

SOLVING 
TECHNICAL 
PROBLEMS 

IDENTIFYING 
NEEDS AND 

TECHNOLOGICAL 
RESPONSES 

CREATIVELY 
USING DIGITAL 
TECHNOLOGIES 

IDENTIFYING 
DIGITAL 

COMPETENCE 
GAPS 

Extremely relevant 12% 20% 24% 12% 

Very relevant 16% 28% 24% 36% 

Relevant 48% 40% 44% 28% 

Somewhat relevant 16% 4% 4% 16% 
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Not relevant 0% 0% 0% 0%      

Advanced 20% 24% 40% 32% 

Intermediate 52% 64% 48% 48% 

Basic 24% 8% 8% 16% 
Table 10 ς wŜƭŜǾŀƴŎŜ ŀƴŘ ƭŜǾŜƭ ŀǎǎŜǎǎƳŜƴǘ ƻŦ άtǊƻōƭŜƳ {ƻƭǾƛƴƎέ ŎƻƳǇŜǘŜƴŎƛŜǎ 

 

3. ANALISIS CONJUNTO  

Based on the individual results, a synthetic index has been developed to facilitate the 
decision on the framework of competences to be selected. To this end, the 
assessments on the relevance and level of expertise have been weighted together with 
the assessment on the importance of their area of competence in order to make the 
differences in the valuations more evident.  

ENTRECOMP 

 

The results of these synthetic indexes are as follows for the Entrecomp framework.  

 
  

RELEVANCE EXPERTISE 

IDEAS & OPPORTUNITIES Spotting opportunities  73% 71% 

Creativity  65% 74% 

Vision  73% 70% 

Valuing ideas  66% 69% 

Ethical and sustainable thinking  54% 51% 

Resources management Self-awareness & self-efficacy     54% 52% 

Motivation & perseverance  57% 60% 

Mobilising resources  58% 61% 

Financial & economic literacy  37% 31% 

Mobilising others 53% 66% 

Mobilization int action  Taking the initiative     60% 58% 

Planning & management  58% 64% 

Coping with uncertainty, ambiguity & risk  55% 47% 

Working with others  64% 72% 

Learning through experience 52% 50% 

Table 10 ς wŜƭŜǾŀƴŎŜ ŀƴŘ ƭŜǾŜƭ ŀǎǎŜǎǎƳŜƴǘ ƻŦ ά9ƴǘǊŜŎƻƳǇέ ŎƻƳǇŜǘŜƴŎƛŜǎ 
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Figure 31 ς wŜƭŜǾŀƴŎŜ ǊŜƭŀǘƛǾŜ ŀǎǎŜǎǎƳŜƴǘ ƻŦ ά9ƴǘǊŜŎƻƳǇέ ŎƻƳǇŜǘŜƴŎƛŜǎ 

 

 

Figure 32 ς wŜƭŜǾŀƴŎŜ ǊŜƭŀǘƛǾŜ ŀǎǎŜǎǎƳŜƴǘ ƻŦ ά9ƴǘǊŜŎƻƳǇέ ŎƻƳǇŜǘŜƴŎƛŜǎ 

From these results the order of choice of competences results in the following  

Competence  Macro competence  

Spotting opportunities  Ideas & Opportunities 
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Vision  Ideas & Opportunities 

Valuing ideas  Ideas & Opportunities 

Creativity  Ideas & Opportunities 

Working with others  Mobilization int Action  

Taking the initiative     Mobilization int Action  

Planning & management  Mobilization int Action  

Mobilising resources  Resources Management 

Motivation & perseverance  Resources Management 

Coping with uncertainty, ambiguity & 
risk  

Mobilization int Action  

Ethical and sustainable thinking  Ideas & Opportunities 

Self-awareness & self-efficacy     Resources Management 

Mobilising others Resources Management 

Learning through experience Mobilization int Action  

Financial & economic literacy  Resources Management 

Table 11 ς hǊŘŜǊ ƻŦ ά9ƴǘǊŜŎƻƳǇέ ŎƻƳǇŜǘŜƴŎƛŜǎ 

DIGICOMP 

The results of these synthetic indexes are as follows for the Digicomp framework.  
  

RELEVANCE EXPERTISE 

INFORMATION 
AND DATA 
LITERACY 

Browsing, searching, and filtering data, 
information and digital content     

21% 33% 

Evaluating data, information and digital content  29% 36% 

Managing data, information and digital content  29% 34% 

Communication and collaboration 39% 41% 

Communication 
And Collaboration  

Interacting through digital technologies     48% 49% 

Sharing through digital technologies  49% 56% 

Engaging in citizenship through digital 
technologies  

40% 27% 

Collaborating through digital technologies  53% 55% 

Netiquette  43% 33% 

Digital Content 
Creation 

Developing digital content     23% 33% 

Integrating and re-elaborating digital content  26% 28% 

Copyright and licences  23% 20% 

Programming 12% 8% 

Safety  

Protecting devices     16% 14% 

Protecting personal data and privacy  24% 20% 

Protecting health and well-being  18% 23% 

Protecting the environment 23% 24% 

Problem Solving 

Solving technical problems     26% 25% 

Identifying needs and technological responses  40% 35% 

Creatively using digital technologies  42% 46% 

Identifying digital competence gaps 30% 37% 
Table 12 ς wŜƭŜǾŀƴŎŜ ŀƴŘ ƭŜǾŜƭ ŀǎǎŜǎǎƳŜƴǘ ƻŦ ά9ƴǘǊŜŎƻƳǇέ ŎƻƳǇŜǘŜƴŎƛŜǎ 
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Figure 33 ς wŜƭŜǾŀƴŎŜ ǊŜƭŀǘƛǾŜ ŀǎǎŜǎǎƳŜƴǘ ƻŦ ά5ƛƎƛŎƻƳǇέ ŎƻƳǇŜǘŜƴŎƛŜǎ 

 

 

Figure 34 ς wŜƭŜǾŀƴŎŜ ǊŜƭŀǘƛǾŜ ŀǎǎŜǎǎƳŜƴǘ ƻŦ ά5ƛƎƛŎƻƳǇέ ŎƻƳǇŜǘŜƴŎƛŜǎ 

 

 

From these results the order of choice of competences results in the following  


